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Pastor Yamagata pastors the Gospel Hall in Kushiro city, well known for its mists, on 
the southeast coast of Hokkaido. Here are some of his comments from a recent 
Japanese Light of the World newsletter. 
 
  ‘I was converted through being given a single tract in downtown Sapporo 35 years 
ago. Just as we may never know the impact of one leaflet so it is with gospel 
broadcasts. People question the expense and apparently meager impact in an age of 
internet evangelism. However,’ he went on to say; 
 
 ‘When I was doing door-to-door visiting in fishing villages some years ago, rather than say which church I was from, I 
started with ‘I’ve come to introduce you to an HBC (Hokkaido Broadcasting Co) TV programme!’  This opening helped 
me get into conversations relatively easily. Media still has an enormous impact particularly among the older 
generation who do not use the internet. Paul said ‘I have become all things to all men so that by all possible means I 
might save some.(I Corin.9:23)’ Media evangelism is still one ‘possible means’ by which people are coming to know 
Christ and I want to continue to support it with joy.’ 
 
Praise: 
Despite a minor crisis early in December when we ended up with virtually no balance in the Gospel Broadcast bank 
account, by the end of the month, giving (including Christmas gifts) amounted to more than twice that of a normal 
month.   
  Pray: 

1. For continued financial provision – to reach the end of the financial year in March 2016 in the black.  
2. That Board members may have more opportunities to share in Japanese churches about how Christians can 

use gospel broadcasts without having to be great evangelists themselves.  
3. In an attempt to find more settled regular income, the board members will be approaching Christian 

companies in Hokkaido in the next few months about the possibility of regularly advertising on Lifeline. This 
is already done elsewhere on Lifeline in other parts of Japan. At 5:30 am the impact of a couple of seconds 
advertising is minor so companies would be helping the broadcast ministry rather than themselves. But do 
pray that some might be willing to partner in this way.    
 
 
‘I enjoy the Q and A time every 4th week. I feel exactly like the person who said ‘I am just an ordinary 
person without faith but am searching for something to rely on.’  I believe that one day I will hear God’s 
voice in my heart. When I am depressed and upset, listening to the recorded programme again helps me 
feel better.’           
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